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T’S ONE OF THE MOST hotly 
anticipated videogames of the fall, in 
a franchise that has already sold more
than 4 million copies. Midnight Club:
Los Angeles, from game publisher and

Grand Theft Auto creator Rockstar, will have
its street-racing fans zipping from one end of
the sprawling City of Angels to the other in
tricked-out exotic and tuner cars, all the while
talking smack to each other on their T-Mobile
Sidekicks.

And another sound gamers will hear? No, not
police sirens. It will be the five-tone T-Mobile jingle,
which will be as much a part of game play as
gunning engines and head-banger music.

The prized integration, brokered through 
T-Mobile’s agency Optimedia and in-game
ad firm Double Fusion, is part of the exploding
medium of in-game advertising, a once-experimental tactic
that’s now drawing blue-chip marketers like Procter & Gamble,
McDonald’s, Kraft Foods, Nike and General Motors Co.

“Gaming is no longer a niche space, especially if you’re
targeting young men. It’s one of the first places you look,”
says Vijay Rao, vp/director of open planning at Optimedia.
“It’s pure engagement with your brand for extended 
periods of time.”

Though in-game advertising isn’t new—it goes back nearly
a decade with static product placements akin to those in
Hollywood’s feature films—it’s changing in ways that are
drawing more dollars, more attention and more results.

“It’s been a coming-out year,” says Jonathan Epstein,
president and CEO of Double Fusion, an in-game ad firm.
“The industry is really hitting its stride.”

He predicts an eye-popping 150 percent to 200 percent
growth in 2009, while technology research firm Parks
Associates, Dallas, estimates that what was a $54 million
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Job Name:  Synapse Prepare Job
Job Number:  V14
Proof Due:  Thu, Jul 4, 2002
Final Due:  Thu, Aug 29, 2002
Company:  Synapse Prepare Inc.
Contact:  Todd
Address:  18 PDF Lane
City:  Albertville
State:  BC  Zip:     Country:   
Office Phone:  555-555-1212
Email:  todd@synapseinc.com
Notes:  Please call if you have questions about this job
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