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Who’s who in online channels?
IAB INTERACTIVE PROFILE GUIDES 2007

ADWEEK MAGAZINES and the Interactive Advertising Bureau present 2 special IAB
PROFILE GUIDES in 2007, featuring info-packed profiles of the hottest sites for
interactive marketing.

Be one of the “who’s who” and get your message to our audience of senior-level
decision-makers (180,000+ combined Adweek/Brandweek/Mediaweek print audience;
500,000 monthly online visitors). You get two pages for the price of one—PLUS a
special 10 percent discount if you book in both issues!

May 14 / Ad close: April 30 Sept. 10/ Ad close: Aug. 27
*Appears in same issue as highly
anticipated Web Site Hot List

Book One Page, Get One Free
Place a full-page ad and earn an adjacent editorial page providing:
e Complete list of key executives, phone numbers and e-mail addresses
e Statistical snapshot of Web site's content channels, audience demographics
and marketing opportunities

Online Exposure

e Guide appears online for a full year on Adweek.com, Brandweek.com and
Mediaweek.com

e Easy-to-read rich-media publication includes interactive survey, hyperlink and
tracking report capabilities powered by MIXTbook media

Unbeatable Rate (Exclusive for IAB Members Only)
e Spread unit: 4/C page edit/listing opposite 4/C page ad = $13,900 net for IAB
members (non-member price is $15,300 net)
e Single-page unit: 4/C Y.-page edit/listing plus 4/C %»-page ad = $7,800 net for
IAB members (non-member price is $8,500 net)

ALSO in 2007 — 10 other monthly 1AB reports on the latest trends and
technologies in interactive and how brand marketers and agencies are using them.

To advertise, contact briehl@adweek.com or call 646-654-5110.



